
 
 

 
 
 
 
 
 
 
 
 
 
 

EXHIBIT 14 
Marketing Plans and Materials  



Inspire plans to market to residential and small commercial customers online, at public events, 
at retail locations, and door-to-door.  Additionally, Inspire may market using telemarketing and 
direct mail, but it does not have any immediate plans to do so.  Inspire expects to use third party 
vendors, but cannot specify a particular vendor at this time.  
 
Inspire has a robust training and sales quality program to ensure compliance with Supplier 
Regulations.  First, sales representatives must pass a background check.  Next, sales 
representatives must complete a live, in-person training that covers, inter alia, competitive retail 
electricity supply, Inspire’s product offerings, and the rules and ethics of proper sales 
interactions, which covers all applicable regulatory requirements.  Sales representatives are 
then tested on their comprehension of the material, and must answer 90% of the exam 
questions correctly to pass.  Finally, sales representatives must sign a sales code of conduct, in 
which representatives commit to the type of good practices required by the Supplier Regulations 
and more.   
 
Sales representative training and oversight is ongoing.  Inspire regularly sends out refresher 
training modules, conducts additional training workshops, and shadows representatives in the 
field to ensure proper practices are followed.  
 
To ensure Inspire has authorization to enroll an account, Inspire uses a phone TPV for all door-
to-door sales, and an SMS TPV for all in-person public event and retail sales; and as a 
complementary control, Inspire blocks all TPV calls to voice-over-IP (“VOIP”) numbers, as the 
use VOIP numbers can be associated with fraud.  Further, all sales are performed using a GPS-
enabled tablet.  This allows Inspire to investigate any alleged incident involving an Inspire 
representative to determine (a) if in fact an Inspire representative was at the location in question 
and if so (b) identify the representative in order to take remedial action.  Finally, Inspire 
conducts welcome calls for all new enrollments, during which Inspire solicits feedback on the 
sales interaction.   
 
Regarding marketing materials, below is (1) a leave-behind that will be offered during all door-
to-door sales, which is compliant with Section 11.8.5.5 (Inspire will update the leave-behind with 
a Delaware license number when such a license number is received) and (2) screenshots from 
Inspire’s website.            
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